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Executive Summary

This deliverable presents the CITRUSBUSTERS Branding Guidelines and Dissemination
Materials (D6.5), a practical toolkit that complements the Dissemination, Communication and
Stakeholder Engagement Strategy (D6.1) and the project website (D6.11). It provides a unified
visual identity and ready-to-use templates to ensure that all project communication and
dissemination activities are coherent, recognisable, and compliant with EU visibility rules
(Article 17 of the Grant Agreement).

The toolkit includes:

e Project visual branding guidelines for online and offline communications, including
logos, templates, and a standards manual.

o Templates and stationery (deliverables, PowerPoint, letterhead, email signature, virtual
backgrounds).

e Project Communication Kit with website and social media channels, brochures, and
banners.

o Offline promotional materials (leaflet, poster, roll-up, brochure).
e Online promotional materials (social media assets, website graphics, short videos).

These resources support partners in their outreach activities, ensure visibility and recognition
of CITRUSBUSTERS, and enable consistent storytelling across all channels. All assets will be
accessible via the project's shared repository and integrated into the project website.

Abbreviations
DoA Description of Action
D&C Dissemination and Communication
EC European Commission
REA European Research Executive Agency
WP Work Package
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1 Introduction and objectives

The purpose of Deliverable D6.5 is to establish the visual identity of the CITRUSBUSTERS project
and to provide all partners with a comprehensive set of practical tools for communication and
dissemination. By defining clear branding guidelines and offering ready-to-use templates and
materials, this deliverable ensures that all project outputs and outreach activities are presented
in a consistent, professional, and recognisable manner.

D6.5 builds directly on D6.1 (Dissemination, Communication and Stakeholder Engagement
Strategy), which sets the strategic framework for outreach activities, and on D6.11 (Website),
which applies and showcases the project’s visual identity in the digital environment. Together,
these deliverables form the backbone of WP6, linking strategic planning (D6.1), visual branding
(D6.5), and digital presence (D6.11) into one coherent system that supports the project's
communication, dissemination, and exploitation objectives.

The primary objective of Deliverable D6.5 is to provide a comprehensive set of branding
guidelines and communication tools that will ensure the CITRUSBUSTERS project is presented
in a coherent, recognisable, and professional way across all communication and dissemination
activities. This toolkit translates the strategic framework defined in D6.1 into practical visual
standards and materials that can be used by all partners in both online and offline contexts.

More specifically, D6.5 pursues the following objectives:
1. Establish a unified visual identity

o Define the project's brand elements, including logo, colour palette, typography,
and visual style.

o Ensure that all project outputs - whether digital or printed - reflect a common
look and feel that reinforces the CITRUSBUSTERS identity.

2. Support compliance with EU visibility requirements

o Integrate the European Union emblem, funding acknowledgment, and disclaimer
into all templates and promotional materials, in line with Article 17 of the Grant
Agreement.

o Provide clear instructions and visual examples of correct use.
3. Provide ready-to-use templates and tools for partners

o Deliver templates for official project documents, presentations, letters, and
online meetings.

Funded b Funded by the European Union under grant agreement No. 101181709 Views and opinions
" Y expressed are however those of the authors) only and do not necessarily reflect those of the

“ the European Union European Unionor the European Research Executive Agency (REA). Neither the European Union
nor the granting authority can be held responsible for them.



CITRUSBUSTERS GA no.101181709 65 busbers

Integrated Prevention and Biocontrol Solutions for most devastating Citrus Pests
D6.5 Project Branding Guidelines and Dissemination Materials

o Reduce administrative overheads and facilitate professional communication
across the consortium.

4. Develop a Project Communication Kit

o Prepare practical dissemination materials such as brochures, roll-ups, posters,
and banners for offline use.

o Provide digital assets for online use, including website graphics, social media
banners, and promotional videos.

o Enable partners to adapt and localise materials (translations into ES/PT/IT) while
maintaining a consistent brand identity.

5. Strengthen stakeholder engagement and outreach impact

o Ensure that all materials are visually appealing and accessible to diverse
stakeholder groups, including farmers, policymakers, researchers, and the
general public.

o Enhance the visibility of project results and facilitate their uptake through
coherent and recognisable communication.

6. Complement and connect with other WP6 deliverables

o Build on the strategic framework of D6.1 and provide the visual backbone for the
project’s dissemination and communication activities.

o Link directly with D6.11 (Website) to ensure consistency between the online
presence and the offline/printed materials.

o Serve as a foundation for other WP6 outputs (e.g.,, D6.12 - D6.14 Practice
Abstracts, D6.6 Training Kit, D7.6 Policy Briefs) by providing a standardised visual
framework.

By fulfilling these objectives, D6.5 ensures that CITRUSBUSTERS communications are not only
compliant and efficient, but also impactful and engaging, thereby supporting the project’s
broader mission to combat citrus pests and diseases through innovation, collaboration, and
stakeholder involvement.
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2 Brand Identity Guidelines

A strong and consistent brand identity is central to ensuring that the CITRUSBUSTERS project is
immediately recognisable across all communication channels and stakeholder groups. This
section provides the core elements of the visual identity and detailed guidelines for their correct
use. These standards must be applied by all partners in every communication and
dissemination activity, both online and offline, in line with the Guidelines on EU Visibility and
Disclaimer (section 6).

The CITRUSBUSTERS logo is the cornerstone of the project's visual identity. It symbolises the
project’'s mission to protect citrus cultivation through innovative solutions, collaboration, and
knowledge sharing.

e Logo versions:

o Full-colour (primary use)

o Black and white (for monochrome reproduction)

o Simplified version (for small-scale use, e.g., favicons, social media icons)
e Usagerules:

o Always respect the minimum size and clear space around the logo.

o Do not distort, rotate, recolour, or place the logo on backgrounds that reduce
legibility.

o The logo must always be accompanied by the EU emblem and the funding
statement (see section 2.5).

e Examples provided:
o Correct vs. incorrect applications.

o Placement on light and dark backgrounds.
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citrusbusbters

Figure 1: CITRUSBUSTERS Logo (master logo)

5@

Figure 2: CITRUSBUSTERS Symbol
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busters

citrusbusbters

Figure 3: CITRUSBUSTERS Logomark

The colour palette draws inspiration from the citrus theme, reflecting freshness, vitality, and

sustainability. It ensures a strong visual identity while maintaining accessibility and contrast
standards.

e Primary palette:
o Citrus Orange (energy, action)
o Leaf Green (nature, sustainability)
o Lemon Yellow (innovation, clarity)
e Secondary palette:
o Sky Blue (trust, openness)
o Neutral Grey (balance, readability)

e Rules for use:

o Use primary colours for key visual elements (titles, highlights, callouts)
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o Use secondary colours to support diagrams, infographics, or backgrounds

o Ensure WCAG-compliant contrast ratios for readability

o
\

[V
busters (@) citrus

citrusbusbters citrusbusbters

Figure 4: CITRUSBUSTERS Colorways

#FFFFFF

Figure 5: CITRUSBUSTERS Colours
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Typography contributes significantly to a clear, professional, and consistent project identity.

Primary typeface (headings, titles, body text): modern sans serif font "Outfit" in
different weight of a typeface, selected for readability and style.

e Secondary typeface (decorative text): clean, easy-to-read serif font "Prata" for
decoration and Highlighted text in printed design and web.

o Digital vs. print: fonts are optimised for both online materials and printed outputs
e Usage examples:

o H1/H2 titles in primary font

o Body text, tables, and captions in secondary font

o Consistent font sizes and hierarchy across deliverables and PPT slides
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ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz 1234567890.,:;?!

Qutfit SemiBold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz 1234567890.,:;?!

Qutfit Medium

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz 1234567890.,:;?!

Ouftfit Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz 1234567890.,:;7!

Figure 6: CITRUSBUSTERS Typography (primary typeface)
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Prata Regular

ABCDEFGHIJKLMNO
PORSTUVWXYZ

abcdefghijklmnopqrstu
vwxyz 1234567890.,:;7!

Figure 7: CITRUSBUSTERS Typography (secondary typeface)

The CITRUSBUSTERS visual style ensures that all materials are coherent, engaging, and
accessible to different stakeholder groups.

e Photography:

o Use high-quality images of citrus orchards, farmers, researchers, and
laboratories

o Showecase collaboration and innovation in action

o Avoid generic or unrelated stock images
e Icons and infographics:

o Simple, vector-based icons in project colours

o Used consistently across website, presentations, and leaflets
e Tone of visuals:

o Professional, science-based, but accessible to non-specialists

o Emphasises sustainability, resilience, and innovation
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Figure 8: CITRUSBUSTERS Applications (print)

2.5 EU Visibility

As stipulated in Article 17 of the Grant Agreement and indicated in the Operational guidelines
for recipients of EU funding, all communication and dissemination activities must ensure
visibility of EU funding. This includes:

e EUemblem:
o Always displayed prominently and in proportion to the CITRUSBUSTERS logo
o Must not be modified (no cropping, colour changes, or distortion)

e Funding statement:

o “Funded by the European Union. Views and opinions expressed are however those of
the author(s) only and do not necessarily reflect those of the European Union or the
European Research Executive Agency. Neither the European Union nor the granting
authority can be held responsible for them.”

o Application:
o On all deliverables, promotional materials, website, videos, and graphics

o Included in PowerPoint templates and official communications
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3 Templates and Stationery

A consistent set of templates and stationery materials ensures that all CITRUSBUSTERS outputs
maintain a professional appearance and adhere to the project's visual identity. These resources
simplify the work of project partners by providing ready-to-use formats that are already aligned
with branding guidelines, EU visibility requirements, and the standards of Horizon Europe
projects.

The deliverable template is designed for all official project reports and documents. It ensures
consistency in layout, typography, and compliance with EU visibility rules.

e [Features:

o Cover page with CITRUSBUSTERS and EU logos, deliverable title, project number,
funding statement, disclaimer

o Predefined heading styles (H1 - H4), lists, captions, and table formats
o Footer with page numbers and project reference

e Usage:
o Mandatory for all deliverables submitted to the European Commission

o Recommended for internal reports to maintain a consistent identity
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Figure 9: CITRUSBUSTERS Deliverable Template

The PowerPoint template supports consistent and professional presentations in project
meetings, conferences, and stakeholder workshops.

o Design elements:
o Title slide with project logo, title, subtitle, EU emblem and funding line
o Section divider slides for transitions

o Content slides with predefined fonts, bullet styles, and space for
images/graphics

o Colour palette aligned with project branding
e Special layouts:

o Slide for Key Results & Policy Messages

o Slide for Consortium Partners

o Slide for Contact & Acknowledgement

e Usage:
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o For all project-related events, conferences, and webinars

o Partners may adapt with local logos, but must retain EU emblem and project
branding

5 citrusbusters

PRESENTATION

HEADLINE

Take Your Presentation
Business Template
To The Next Level

WWW.CITRUSBUSTERS.EU

Figure 10: CITRUSBUSTERS PowerPoint Template (headline)

To facilitate consistent internal documentation and project management, the CITRUSBUSTERS
toolkit provides standardised templates for recording meetings, tracking progress, and
ensuring structured communication among partners. All templates are designed in line with
the project's visual identity, including the use of the CITRUSBUSTERS logo, EU emblem, and
funding acknowledgment where applicable.

e Attendance List Template
o Captures participant information for project meetings, workshops, and events
o Includes fields for name, affiliation, role, contact details, and signature

o accurate tracking of partner engagement and fulfilment of reporting
obligations

e Excel Template

o Provides a structured format for data collection, monitoring, and reporting
across work packages
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o Pre-formatted with tables, headings, and calculation formulas to ensure
consistency in data entry

o Facilitates the monitoring of key performance indicators, deadlines, and
deliverable progress

e Meeting Agenda Template
o Standardised layout for planning meetings efficiently and effectively

o Sections include date, time, location, objectives, agenda items, and assigned
presenters

o Ensures meetings remain structured, goal-oriented, and aligned with project
priorities

e Meeting Minutes Template
o Structured to record discussions, decisions, action points, and responsibilities

o Includes participant list, agenda items, key discussion points, decisions taken,
and follow-up tasks

o Supports transparency, accountability, and accurate documentation for internal
review and external reporting
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Participants
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Figure 11: CITRUSBUSTERS Attendance List Template
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Figure 12: CITRUSBUSTERS Excel Template
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citrusbusters

CITRUSBUSTERS GA no. 1071181709 busters

Perioc 05/2025 - M4/P029
Gronting Authonity: Ewrgpean Commisio, ERE4
\RGE, SN e HORIAON-CLG A0 FAIAZFORY-0Z
Budger: 5,457 68375 £

_'['i[l'll"-h Gers Wiahsire: it citrusbystrs o

MEETING AGENDA

Meeting title
Meeting date and time: 15072025 2 14:00-15:00
Location/platform: Teams
Organized by: xxx
Chairperson: xo
Ohbjectives:

* Objective 1-
* (Objective 2 -
* (Objective 3 -

Agenda overview

ltem no Time ltem WP and Task  Speaker Motes

IR 1000 oo g

10:10

Expected participants
Full name Organization Role Email

Figure 13: CITRUSBUSTERS Meeting Agenda Template
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Figure 14: CITRUSBUSTERS Meeting Minutes Template

4 Dissemination Materials (Offline)

Offline dissemination materials play a key role in reaching stakeholders at conferences,
workshops, fairs, and other face-to-face events. They provide tangible, visually engaging
resources that communicate the projects identity, objectives, and results in a concise and
accessible way. All offline materials are designed in line with the CITRUSBUSTERS visual identity
guidelines.

The project brochure offers a more detailed presentation of CITRUSBUSTERS, suitable for
distribution to stakeholders who require in-depth information.

e Format: 6 - 8-page booklet, available in both print and PDF versions
o Content:
o Expanded overview of project goals, methodology, and expected outcomes

o Profiles of consortium partners
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o Contact points for further engagement

e Usage: Shared at policy events, stakeholder workshops, and scientific conferences

WHO WE ARE Project at a glance

Ll
Duration: May 2025 - April 2029 C ltr‘USbusuers
Budget: > €6 Million
Our expertise is international: Partners: 12 organizations from 7 countries
12 partners from 7 countries are joining Coordinator: AINIA (Spain) .
forces for European Citrus health. Infeg rahd Prevenflon
Learn more and get involved and Biocontrol
Together, for healthy citrus crops Solutions for the
-
www.citrusbusters.eu Mos* Devamilng
info@citrusbusters.eu Ci.l.rus Pesfs
Teiraet genin Social media
*+ Farmers and citrus producers
+ Plant health authorities -
* Researchers and plant pathologists in “ f X
* EU policy-makers and regulators
+ Agricultural technology developers P e L 0
* General public and educators ainia g ' EL:*» oxigen
-a® BB A eGP

)
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Figure 15: CITRUSBUSTERS Brochure (Preview 1)
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citrusbusbters

INTRODUCTION

Why CITRUSBUSTERS?

Citrus fruit production is essential fo the
agricultural economy, culture, and biodiver-
sity of southern Europe.

« Citrus Greening (HLB) - the world's most
devastating citrus disease, caused by bac-
teria (Candidatus Liberibacter) and spread
by insect vectors like Trioza erytfreae

+ Citrus Black Spot (CBS) - a fungal disease
(Phyllosticta citricarpa) that leads to fruit
spots, early fruit drop, and heavy yield
losses

These are both EU priority pests with no
cure - and they are moving closer fo Euro-
pe’s citrus orchards.

What's at stake?
+ A €10+ billion industry
+ Farmers' jobs and export markets
* Local citrus varieties and biodiversity
* Long-term food security

We need a coordinated, cross-border
response.

OBJECTIVES

Our Mission

We aim to protect citrus biodiversity and
strengthen EU biosecurity by reducing reli-
ance on chemical pesticides, promoting da-
ta-driven farming, and connecting science,
policy, and practice.

Expected results

o Innovative tools for early detection
and prediction of pest outbreaks

o New agroecological practices and
bioactive substances to boost plant
resilience

Safe and sustainable biocontrol so-
lutions against 2 major citrus pests

Co-created strategies with stake-
holders for practical impact

Policy recommendations and best
practice guidelines for wider adopti-
on

Contribution to healthier crops, fair
food systems, and restored biodi-
versity

APPROACH

HOW WE RESPOND - Main Pillars

Catch problems earlier

» Advanced molecular tools and field-de-
ployable diagnostic kits
* Early detection by phenotyping

Monitor and predict outbreaks

* Integrated soil, plant, and pest data
* Predictive modelling to support early
warning systems

Develop sustainable solutions

* Biobased compounds and beneficial
microbes

* RNA-based and microbial biocontrol
tools for eco-friendly pest management

Support policy and risk preparedness

* Science-based evidence for EU legisla-
tion and regulation

+ Risk assessments and contingency plan-
ning for pest outbreaks

Share knowledge and drive change

* Training for farmers and inspectors
* Digital platforms and open-access re-
sults to ensure long-term adoption

Figure 16: CITRUSBUSTERS Brochure (Preview 2)

4.2 Poster

The poster provides a larger-format visual summary of the project, ideal for display at
conferences, project meetings, or exhibitions.

e Format: A1 or AO size
o Content:
o Projectlogo, EU emblem, and tagline
o Infographic of project objectives and methodology
o Highlights of expected results and impacts
o Visuals: citrus imagery, maps, stakeholder engagement diagrams

e Usage: Displayed at events to attract interest and guide discussion
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Integrated Prevention and Biocontrol
Solutions for the Most Devastating
Citrus Pests

Biotech, biochemistry, remote sensing and other early detection
technigues to tackle Citrus Greening (HLB) and Black Spot (CBS)

THE THREAT

Citrus crops, biodiversity and rural economies across Europe are
under severe threat from invasive pests and diseases, induding:

= Candidatus Liberibacter (CL) - causing citrus greening (Huan-
glongbing, HLE)

+ Trioza eryireae - the insect vector of CL

* Phyllosticta cifricarpa - a fungus cousing Citrus’ Black Spot
(CBS)

OUR RESPONSE

CITRUSBUSTERS is a Horizon Europe-funded Research and
Innovation Action (2024 - 2028). It aims to protect citrus
production by developing preventive and protecting citrus by de-
valoping innovative solutions based on advanced research, digital

toals, and sustainable practices.

Key activities Expected impact

+ Crop Monitoring Toolbox using remote sensing and Al * Reducad risk of HLB/CBS establishment

+ Early detection throuwgh advanced biochemical and phencty- * Support citrus biodiversity and EU biosecurity
pic techniques * Raduce chemical peshicide use

+ DMA-free gene editing for resistant varieties; Biotech biopest- * Promote data-driven farming
icices {dsRMA, endolysins, bioactive compounds); (IPM) practi- * Provide evidence for policy and preparedness
ces for EU dtrus farms

+ Stakeholder fraiming, workshops and impoct assessment
(LCA, CBA, SolLCA)

Learn more and get involved QEIGEN
in ¥ §f X - e
www.w!.m

3 _ alPs?

Fundinl iy T Eurapian Lisen undar Gant sgreemant M 10TIETA00. viws and opinkns s af ndwme
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Figure 17: CITRUSBUSTERS Poster
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The roll-up banner is a portable and durable communication tool designed for repeated use
at project events.

e Format: 85 x 200 cm pull-up banner
o Content:
o Projectlogo and slogan at the top
o Core visual identity elements (colour palette, icons)
o Short tagline and website link
o EUemblem and funding line at the bottom

e Benefits: Provides a consistent project presence at events and ensures visibility even in
large or busy venues
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é citrusbusters

Integrated Prevention
and Biocontrol Solutions
for the Most Devastating
Citrus Pests

Combating Citrus Greening (HLB) ond Citrus Black Spot (CBS)
through prevention, remote sensing and biocontrol

THE THREAT

Europe's ciirus production is under otfock

De ing pests ore threatening crops,
biodiversity. and rural economies:
* Condidatus Liberibocter (CL) ~ cousing
citrus greening (Huanglongbing, HLB)
« Trioza eryfrece = the insect vecior of CL

- Phy

OUR MISSION

To peotect citrus biodversily’ ond strengthen EU
bosecurity by reducing relionce on chemical
connecting sckence, policy, and proctica.
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Figure 18: CITRUSBUSTERS Rollup

5 Dissemination Materials (Online)

(% citrusbusbters

Online dissemination materials are essential for reaching broad and diverse audiences, from
practitioners and policymakers to the general public. They provide dynamic, cost-effective, and
widely accessible formats that complement offline materials. Online outputs are continuously
updated throughout the project to ensure that results remain visible, relevant, and engaging.
All items follow the CITRUSBUSTERS brand identity and comply with EU visibility rules.
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Social media is one of the most powerful channels for awareness and engagement. To ensure
consistent and professional presence across platforms (LinkedIn, X/Twitter, Facebook, Bluesky),
the project will produce a set of reusable assets.

e Content types:
o Announcement cards (project milestones, events, deliverables)
o Quote cards (partner statements, expert insights)
o Infographics (data visualisations, impact summaries)
o Animated GIFs or short loops for promotion

e Format: Optimised for each platform (1080x1080 px for Instagram/Facebook; 1200x675
px for LinkedIn/Twitter or Bluesky)

e Branding: Each asset includes the project logo, colour palette, EU emblem, and website
URL

e Languages: Primarily in English, with selected posts translated into Spanish, Portuguese,
and Italian for local audiences

Funded by
the European Union
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Figure 19: CITRUSBUSTERS Facebook Cover
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Figure 20: CITRUSBUSTERS LinkedIn Cover
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Figure 21: CITRUSBUSTERS X Cover

The CITRUSBUSTERS website (Deliverable D6.11) is the primary hub for all communication and
dissemination activities. Visual materials integrated into the website strengthen identity and
improve user engagement.

e Website visuals:

o Header and banner images aligned with the brand identity

o lcons and pictograms to explain project activities

o Downloadable factsheets, reports, and Practice Abstracts in branded templates
e Features:

o Responsive design to ensure accessibility across devices

o Integrated with partner websites and EU platforms

o Regular updates with event visuals, partner highlights, and clustering activities

e Downloads: All offline materials (leaflets, brochures, posters, roll-ups) will be made
available online as PDF versions

Videos provide a highly engaging way to present the project to a wide audience. They are hosted
on the website, and shared on social media.

e Types of videos:
o Introductory video: Presenting the project’s vision and objectives (M6)

o Explainer videos: Short animations (60-90 s)illustrating approaches such as early
detection or integrated pest management
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o Event highlights: Clips summarising key workshops, conferences, or stakeholder
meetings

o Result capsules: Short (30-60 s) updates linked to major milestones (Practice
Abstracts, deliverables, or policy briefs)

e Style: Clear, visually appealing, subtitled in English (and selected translations for
outreach)

e Usage: Embedded on the website, distributed via newsletters, promoted through social
media, and presented at events
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6 Compliance with EU \Visibility and
Acknowledgment Rules

Ensuring compliance with EU visibility requirements is a fundamental obligation of all Horizon
Europe projects. Article 17 of the Grant Agreement specifies that all communication,
dissemination, and exploitation activities must clearly acknowledge the support received from
the European Union. The CITRUSBUSTERS Branding Guidelines therefore embed these
requirements across all materials, both online and offline, to guarantee consistency and legal
compliance. Further details on this topic can be found in the Operational guidelines for
recipients of EU funding

The European Union emblem (EU flag) must appear on all communication and dissemination
materials, including printed and digital items, websites, social media, videos, presentations,
posters, and promotional items. The emblem must be placed in a clearly visibleand prominent
position and remain distinct, legible, and unmodified (no distortion, rotation, or colour
changes). When other logos are displayed (e.g., partner institutions, networks), the EU emblem
must be at least as prominent as the largest logo featured. Partners must always use the official
emblem provided in the communication toolkit to avoid inconsistencies.

All materials must include the following standard funding acknowledgment statement:

e “Funded by the European Union. Views and opinions expressed are however those of
the author(s) only and do not necessarily reflect those of the European Union or the
European Research Executive Agency (REA). Neither the European Union nor the
granting authority can be held responsible for them.”

This statement is mandatory for deliverables, reports, websites, social media accounts, press
releases, brochures, and videos. It must be displayed in a legible size and format, either in the
footer or in a clearly marked disclaimer section.

To simplify implementation, Deliverable D6.5 includes pre-designed templates that already
integrate the EU emblem and funding line in the correct format:

e Deliverables (Word, PDF): EU emblem + acknowledgment on the cover and disclaimer
page.
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e PowerPoint presentations: EU emblem and acknowledgment on the title slide and in the
footer of all slides.

e Posters and roll-ups: EU emblem in the bottom right corner, accompanied by
acknowledgment text.

e Website: EU emblem and acknowledgment in the footer of every page.

e Social media posts: EU emblem incorporated into templates, acknowledgment included
in captions when relevant.

e Videos: EU emblem and acknowledgment in the closing frame.

All partners are responsible for ensuring that EU visibility rules are respected in their
communication activities. Partners must use the official templates and visual assets provided
in the communication kit (D6.5). Before publishing or disseminating any material, partners
should verify that the emblem and acknowledgment are correctly applied. The WP6 lead
(PEDAL) will provide support, monitor compliance, and address any inconsistencies during
reviews of deliverables and outreach materials.

Compliance will be checked as part of the internal review process for deliverables and
dissemination materials (see D6.1 governance). Any detected non-compliance (e.g., missing or
incorrect emblem, distorted logo, absent funding text) will be flagged and corrected before
public release. A central repository of approved assets (logos, templates, disclaimers) ensures
that all partners have access to the latest and correct versions.
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7 Conclusions

Deliverable D6.5 establishes a comprehensive framework for the visual identity,
communication, and dissemination of the CITRUSBUSTERS project. By defining clear branding
guidelines, ready-to-use templates, and a suite of online and offline materials, this deliverable
ensures that all project outputs are presented consistently, professionally, and in line with EU
visibility requirements. The toolkit supports partners in efficiently producing high-quality
documents, presentations, and promotional assets while reinforcing the recognisability and
impact of the project across diverse stakeholder groups, including farmers, policymakers,
researchers, and the general public.

Through the integration of a unified visual identity, consistent typography and colour palette,
and standardised templates for deliverables, presentations, correspondence, and digital
communication, D6.5 translates the strategic dissemination and engagement plans defined in
D6.1 into practical tools that facilitate coherent storytelling. Offline materials such as brochures,
posters, and roll-ups complement digital assets - including social media content, website
graphics, and short videos - enabling multi-channel outreach and engagement.

Compliance with EU visibility rules is embedded across all materials, ensuring the proper use
of the EU emblem and funding acknowledgment, and safeguarding the legal and ethical
obligations of Horizon Europe projects. The structured approach to monitoring, template
standardisation, and partner guidance guarantees that communications remain consistent,
accessible, and impactful throughout the project's duration.

Overall, D6.5 provides the essential visual and operational foundation for CITRUSBUSTERS’
communication and dissemination activities, strengthening stakeholder engagement,
enhancing the visibility of project results, and supporting the project's mission to combat citrus
pests and diseases through collaborative innovation.

Funded by the Eurepean Union under grant agreement No. 101181708, Views and opinions
Funded by \ .
the E Uni expressed are however those of the authors) only and do not necessarily reflect those of the
9/ =uropean;cnion European Unionor the European Research Executive Agency (REA). Neither the European Union
nor the granting authority can be held responsible for them.





